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Typically, the enhanced role of corporations in alleviating poverty occurs largely through corporate social responsibility, public-private partnerships and private regulation.   According to Lodge & Wilson (2016), global corporations can alleviate poverty because they have the potential to increase innovation, transfer technology, spur wealth creation, raise productivity, enhance living standards by meeting basic needs, thereby improving the quality of life for billions worldwide. For instance, corporations can address certain development challenges primarily by engaging in corporate action.  Collective corporate action enables corporations to set targets for addressing the factors that contribute the poverty in the community (Jain & Vachani, 2006). Some of the initiatives that global corporations can partner with to alleviate global poverty right from its roots include UNDP’s Growing Sustainable Business Initiative, Global Development Alliance, IFC’s Corporate Citizenship Facility (Fox & Prescott, 2004). Partnering with these corporate-oriented initiatives are essential for supporting local economic empowerment that makes a vital contribution to the alleviation of poverty.
 	Subsequently, global leadership can certainly play a vital role in assisting the bottom billion. However, for global leadership to be successful for this substantial quest, global leaders need to identify new ways and opportunities to harness the novelty, networks, technology and problem-solving aptitudes and effective partnership relationships to support international development goals (Kolk & Van Tulder, 2006). Some of the leadership strategies that give a cause of hope to the bottom billion include; implementing economically viable approaches that address environmental challenges by creating jobs, delivering goods and services to low-income consumers and poverty-stricken communities (Blowfield & Dolan, 2014). Furthermore, global leaders can engage multi-stakeholder discourses around multifaceted public problems such as healthcare, education, corruption, climate change and security; issues that contribute the existence of bottom billion (Schuster & Holtbrügge, 2014). Ultimate poverty reduction requires global leadership elites to commit to changing power structures in favor of the bottom billion, and also the society should be ready to engage in these policy-making processes through accepting.  As such, global leaders should be at the forefront of demanding an international CSR agenda in their respective entities that address profound issues such as labor rights, tax evasion corporate lobbying, including the developmental and social effects of economic power that contributes to global poverty (Lodge, 2002). 
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